Graduate Council Curriculum Committee
September 30, 2013
12:00 p.m., MH 395

Agenda
1. Welcome and call to order

2. General business
e Introductions
Graduate Council Curriculum Committee overview
Graduate Council website
Dates and start times for meetings
Proxy voting

3. Revisions to the MBA, Lockstep MBA, EMBA, PMBA, and MSBM programs, CBA
4. Revisions to the MS Hospitality & Tourism Management thesis and non-thesis options, RCHM
5. Courses and special topics

6. Adjournment

Members of the Graduate Council Curriculum Committee:

Tosha Dupras, COS (Chair)
Deborah Breiter, RCHM
Tom Bryer, COHPA
Charles Kelliher, CBA
Patrick Murphy, CAH
Art Weeks, CECS

Joyce Nutta, CEHP
Terrie Sypolt, LIB

Julee Waldrop, CON
Boris Zeldovich, COP
Antonis Zervos, COM
Lucretia Cooney, GSA
Max Poole, CGS Liaison



2013-2014 GRADUATE CURRICULUM COMMITTEE

Name College Department Term Senator Voting Email
Senate Representatives
Breiter, Deborah Hospitality Tourism, Events, and 2012-2015 | Yes Voting | Deborah.Breiter@ucf.edu
Attractions
Bryer, Tom Health & Public Public Administration Interim Yes Voting | Thomas.Bryer@ucf.edu
Affairs
Dupras, Tosha Sciences Anthropology 2013-2016 | Yes Voting | Tosha.Dupras@ucf.edu
Kelliher, Charles Business Accounting 2011-2014 | Yes Voting | Charles.Kelliher@ucf.edu
Murphy, Patrick Arts & Humanities English 2013-2016 Yes Voting | Patrick.Murphy@ucf.edu
Weeks, Art Engineering & Electrical Engineering and 2011-2014 Yes Voting | Arthur.Weeks@ucf.edu
Computer Science | Computer Science
Faculty Representatives
Nutta, Joyce Education School of Teaching, Learning | 2012-2015 | No Voting | Joyce.Nutta@ucf.edu
and Leadership
Sypolt, Terrie Libraries Reference 2012-2015 | No Voting | Terrie.Sypolt@ucf.edu
Waldrop, Julee Nursing Nursing 2012-2015 | No Voting | Julee.Waldrop@ucf.edu
Zeldovich, Boris Optics Optics and Photonics 2011-2014 | No Voting | boris@creol.ucf.edu
Zervos, Antonis Medicine Biomedical Sciences 2012-2015 | No Voting | Antonis.Zervos@ucf.edu
Student Representatives
Cooney, Lucretia Graduate Student Graduate Student 2012-2015 | No Voting | lucretia@ucf.edu

Association

Association




2013-2014 GRADUATE CURRICULUM COMMITTEE

Name College Department Term Senator Voting Email
Administrators
Poole, Max Graduate Studies Graduate Studies Continuing | No Ex Max.Poole@ucf.edu

officio




Additions or Changes to Courses and Programs That Require Graduate
Council Approval

Overview:

It is the responsibility of the Graduate Curriculum Committee of the Graduate Council to review new graduate courses
and special topic requests, and recommend approval to the Vice Provost and Dean of the College of Graduate Studies on
new tracks and certificates, and revisions to and deletions of existing graduate programs and courses. This committee
must also approve changes to existing degree programs, such as the hours required, changes to core curriculum or
significant changes to the curriculum, and the addition, deletion, or modification of an option, track, or specialty area.

Additions or changes requiring approval include:

1. New graduate tracks and certificates

2. Changes to existing graduate programs, including:

Deletions and suspensions of existing graduate programs

Program length

Minimum number of hours needed to complete a program

Revisions to the required core of the program

Significant changes to the electives

Adding new areas of specialization

Revisions to courses taught outside the program

Providing for online delivery of the program or delivery through continuing education
For additional information on program development and program changes, please refer to the Program
Director’s Guide on the College of Graduate Studies website:
http://www.admin.graduate.ucf.edu/sitemap/index.cfm?RsrcID=10

mSTe@ e oo o

3. New special topics, new courses, and changes to existing courses, including: prerequisites, titles, hours, and
course description.

Reminder:

1. All requests for new courses must use the course prefix and the course level with “XXX” such as PSY 5XXX, PSY 6XXX, or
PSY 7XXX.

2. The course prefix is not “owned” by a department or college; it corresponds to the discipline, and can be used by different
departments/ colleges. Course numbers are assigned by Tallahassee.

3. After Graduate Council action, course action requests are forwarded to the Academic Services Office for transmittal to
Tallahassee for assignment of common course numbering.

4. Approved Special Topics requests are sent to course scheduling in the Registrar’s Office so they may be made available for
registration. (Special topics may be taught two times before a new request should be submitted.)

5. For additional information on course development, please refer to the Program Director’s Guide on the College of Graduate
Studies website: http://www.admin.graduate.ucf.edu/sitemap/index.cfm?RsrcID=10

All additions and revisions to programs and courses should be discussed with programs/ colleges who have courses and program
offerings in similar content areas. Include approval documentation from the other programs/colleges.

All requests being sent to Graduate Council must have all necessary program and college approval signatures. Requests should be
forwarded through your college to UCF College of Graduate Studies.

Updated 9/13/2013


http://www.admin.graduate.ucf.edu/sitemap/index.cfm?RsrcID=10
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GRADUATE COUNCIL CURRICULUM COMMITTEE
SCHEDULE OF MEETINGS

Fall 2013

MEETING
DATE

LOCATION

DEADLINE FOR
COLLEGES TO
SUBMIT AGENDA
ITEMS TO GRADUATE
STUDIES

September 30

395 Millican Hall

September 16

October 21 395 Millican Hall October 7
November 4 395 Millican Hall October 21
November 18 - review 395 Millican Hall November 4

Equipment and M&S
fees

December 2

395 Millican Hall

November 18

NOTE: All meetings will be held from 12:00 - 1:30 p.m. on Mondays.
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UNIVERSITY OF CENTRAL FLORIDA
COLLEGE OF GRADUATE STUDIES

Program Recommendation Form

This form is to be used to revise, add, suspend, or delete degree programs, tracks, or certificate programs. If there
are changes to a program and the changes will affect the program tracks also, one form may be used for this type of
change.

PLEASE NOTE: The deadline for new tracks or certificates is February 1 of each year. Any proposal for new tracks or certificates received after this date will not be included
in the next year's catalog. Revisions to existing programs, tracks, or certificates are due by March 15. Any proposals for revisions received after that date will not be included
in the next year's catalog. Please include catalog copy (description, curriculum, contact information, application requirements, and application deadlines). For revisions — attach
the catalog copy showing changes (use Track Changes in Word).

College of Business Administration

College/Unit(s) Submitting Proposal:

Proposed Effective Term/Year: Fall 2014
Unit(s) Housing Program: CO"ege of Business
MBA

Name of program, track and/or certificate:

Brief description of program (this description will show up in the graduate catalog copy): Do not add complete catalog copy here.

DELIVERY - Will program be delivered: Face to face Completely online Bl Mixed delivery

Admissions deadlines: (Please specify if you have a different deadline for the track than for the program?)

Application requirements: (Please specify if you have different application requirements for the track than for the program? Will you admit directly to the track?)

Program Director(s) and contact information: (name, email, phone, campus address, program website address)

Dr. Robert Porter, rporter@bus.ucf.edu, (407) 823-1714, BA 339

UCEF College of Graduate Studies - P.O. Box 160112, Orlando FL 32816-0112

VP09 Rev. 10/09/2012 02:45 PM



Page 2. of UCF Program Recommendation Form

Please check one: this action affects a: Program Track Certificate
Please check one: this action is a(n):
Addition. Please proceed to Part A.

Revision. If a revision applies to multiple tracks, please list them here and then proceed to Part A:

One year MBA, Lockstep MBA, EMBA, and PMBA

Inactivation

Temporary Suspension of Admissions. Give Length of Suspension:

Temporary suspension of admissions: The program will be removed from the online application. A notation will be entered in the graduate catalog indicating the length of the

suspension of admissions. Currently enrolled students will not experience any issues with continued enrollment.

Inactivation: Admissions will be suspended for new students and the program will be removed from the online application. Students active in the program are eligible to com
piete the program under the appropriate criteria and an appropriate teach-out plan is required. The program will be removed from the catalog as of the approved term.

If you checked inactivation or you are temporarily suspending admissions, please go to Part B and complete it.

UCE College of Graduate Studies - P.O. Box 160112, Orlando FL 32816-0112




Page 3 of UCF Program Recommendation Form

Signature Page

RECOMMENDATIONS

O Yes [0 No Department Chair: m - J/ /4 ﬁ Date: ¢7// g -
N Yes I No Coliege Curricuium C itté C ate: .S/;O“ ﬁ 5
Ms No College Dear%‘:é

7
| Date: Vé}_//;// %/ _Z
O Yes {J No Chairor GSC: Date:
L] Yes [] No Dean, College of Graduate Studies: Date:
APPROVAL
Provost and Executive Vice President: Date:

Distribution: After approval is received from the Provost, distribution will be to:

Depariment(s); College; Registrar; Associate Registrar; Institutional Research; Academic Services; Faculty Senate;
University Analysis and Planning Support; College of Graduate Studies

UCE College of Graduate Studies - P.O. Box 160112, Orlando FL 32816-0112




Page 4 of UCF Program Recommendation Form

Part A - For additions or revisions of programs, tracks or certificates
Brief statement of rationale: {Please indicate the rationale, how it affects the unit and faculty teaching in and students enrolled in the program, track or certificate.)

Deletion of Foundation Core from all MBA tracks. The College will moving to a series of
online modules that will be available to all students who need to refresh their skill on the
material covered in the foundation courses. Faculty are aware of this new option and will
be structuring their classes accordingly.

For Revisions:
Brief listing of Program Changes: (Please indicate the changes in bullet format. If there are changes to the credit hours of the program, required courses or other require
ments, please state those changes. Remember to attach the catalog copy showing changes, using Track Changes in Word.)

1) Remove the Foundation Core as a pre-requisite for admission to all MBA tracks, and as
pre-requisites for Core 1 classes.

Will students be moved from an existing program, track, or certificate into this new program, track, or certificate?

I Yes IZ] No

If yes, state the name of the program or track where students are currently enrolled and provide a list of students if possible:

Will students have the option to stay in their existing program, track, or certificate? VI Yes O No

Name Change

Are you changing the name of an existing program, track, or certificate? O ves [ No

UCEF College of Graduate Studies - P.O. Box 160112, Orlando FL 32816-0112




Page 5 of UCF Program Recommendation Form

If yes, provide the new name of the program, track, or ceriificate:

Provide the name of the current program, track, or certificate:

When is the name change effective? Please note: A name change will apply to the record of all students who are currently enrolled, readmitted or newly admitted into this
program as of the effective date of this change.

Will students have the option to stay in their existing program, track, or certificate? O Yes (] Neo

If you are requesting a CIP Code change for an existing program, track, or certificate, please provide:

old CIP:

new CIP:

If a name change is your only revision, stop here. Otherwise, complete the rest of Part A,

Part A - Continued

Specify the faculty who will participate in the program, track o certificate and their credentials to do so: (List faculty and a brief paragraph of their credentials.)

No change from the ones who are now participating in the program.

Impact of changes on students: Will current students be impacted by the addition or revision of a program, track or certificate? If so, how?

There will be no impact on current students.

UCF College of Graduate Studies - P.O. Box 160112, Orlando FL 32816-0112




Page 6 of UCF Program Recommendation Form

If applicable, provide a written agreement (email is fine) from all involved units that they are in support of, will provide courses to, or will participate in the program, track, or
certificate. Please attach the correspondence and also list the units here.

All classes are internal to the College of Business, and therefore this section is not needed.

if an addition, provide a statement of who is likely to enroll and why. Please state if there is licensure or certification that depends upon this education, efc. Also, complete the
following table.

Likely enrollment will be from working professionals who are returning to school to gain
additional skills.

Yeari = el Year 2 e | Years

Headcount
SCHs

If an addition, indicate likely career or student outcomes upon completion: (What will students do? What wil their job tities be?)

Move up in their current postion or move to new businesses.

Part A - Continued

If an addition or there are substantial REVISIONS to existing tracks or certificates, please complete the following table on financial support: {Specify all forms of support —
assistantships, fellowships, and tuition remission.)

‘I No. assistantship. - .| ‘Source of funds No. fellowship - No. tuition remissi,o'ns‘ Souirce of funds
students .~ | | -students {specify fel PR : »
A : lowship) :
Year 1
Year 2
Year 3

UCEF College of Graduate Studies - P.O. Box 160112, Orlando FL 32816-0112




Page 7 of UCF Program Recommendation Form

Checklist of items to be provided:

Electronic graduate catalog copy for additions; track changes included if there are revisions. (required)
[J Attachall appropriate course action requests that will be necessary to implement the changes. (required)
] Emails showing consultation with other units. (if applicable)

O ifan addition, list of 1-3 students and 1-3 faculty for profiles in the graduate catalog (provide email address so Graduate Studies can contact them
to write profiles and take photos). You may provide draft copy of profiles if you wish.

O ifan addition, what disciplines does this program, track or certificate belong to? What other UCF graduate programs, tracks, or certificates are
related to it? This information will be used to provide additional links for prospective students to search in the online graduate catalog.

Part B - For inactivations or suspensions of programs, tracks, or certificates
Are students currently enrolled in the program? I Yes O o

If yes, number of current students:

Please specify the intended time period of inactivation or suspension:

If program, track, or certificate is being inactivated or suspended, then attach a “teach out” plan for all current students specifying how they can finish the program or where
students will be placed if moving to another program. The “teach out” plan should specify when courses will be offered to enable students to finish. Specify whether students will
remain in the existing program to finish, and if so, when the completion date will be, whether students will be moved to another program, etc. Please provide a list of students
where applicable.

Sample teach out plan: Enter the terms and courses that will be taught for each term throughout the last semester. Please delete course prefixes and numbers in this sec
tion if no teach out plan is required.

Fall 2012 e Spring2013,. . | Summer 2013 Fall 2013 Spring 2014
EDF 7041 EDF 7041 EDF 7041 EDF 7041 EDF 7041
EDF 6442 EDF 6442 EDF 6442 EDF 6442
EDF 7848 EDF 7848 EDF 7848
EDF 6543 EDF 6543
EDA 7503

Checklist of items to be provided:
O Aattachall appropriate course action requests that will be necessary to implement the changes. (required)

O E-mails showing consultation with other units. (if applicable)

UCE College of Graduate Studies - P.O. Box 160112, Orlando FL. 32816-0112




Business Administration MBA

PROGRAM DESCRIPTION

The College of Business Administration offers a Master of Business Administration (MBA) degree with
four options for study: a One-Year Full-Time MBA; Lockstep Evening MBA; Professional MBA at regional
campuses; and an Executive MBA at the Downtown Campus. The program also offers two tracks that
begin in either spring or summer for students that need to complete foundation courses prior to starting
the One-Year MBA or the Lockstep Evening MBA in fall: One-Year MBA Foundations Track and Lockstep
MBA Foundations Track. Students needing foundation courses must complete all course work before the
start of fall classes. The College of Business Administration offers a Master of Business Administration
(MBA) degree with four options for study: a One-Year Full-Time MBA; Lockstep Evening MBA;
Professional MBA at regional campuses; and an Executive MBA at the Downtown Campus. The program
also offers two tracks that begin in either spring or summer for students that need to complete
foundation courses prior to starting the One-Year MBA or the Lockstep Evening MBA in fall: One-Year
MBA Foundations Track and Lockstep MBA Foundations Track. Students needing foundation courses
must complete all course work before the start of fall classes.

The MBA program allows students to apply advanced theoretical concepts and knowledge from all
functional areas of business through an analytical, decision-making process that focuses on solving
practical problems. Students in the MBA program also learn to efficiently access, retrieve, and analyze
information through technology. The program promotes the use of networking, leadership, and
interpersonal competencies to develop and sustain effective relationships with peers, and to create an
appreciation for the value of a diverse workforce.

CURRICULUM

The total hours required for the Master’s in Business Administration is 39 credit hours, of which 30
credit hours are professional core courses and 9 credit hours are electives. Internships and Study Abroad
options are available but vary year to year. Total Credit Hours Required:

39 Credit Hours Minimum beyond the Bachelor's Degree

The MBA curriculum provides a challenging and creative learning environment in an intensive program
of study that has a broad-based administrative emphasis. Recognizing that the management methods of
tomorrow may bear little resemblance to techniques in current use, the program emphasizes sound



general principles and decision-making techniques that provide a base for continued learning and
professional development.

Required Courses—30 Credit Hours

The MBA professional core consists of advanced course work that substantially extends and applies
knowledge developed in the foundation core. In addition to the 30 required credit hours, the MBA
program also requires the student to take three elective courses (9 credit hours). The MBA program
does not require a thesis or comprehensive exam.

MBA Professional Core I: Decision-Making Tools—18 Credit Hours

; Lation Cored isitaforC .



*BUL 6444 Law and Ethics (3 credit hours)* Fall

*ECO 6416 Applied Business Research Tools (3 credit hours) Fall

*MAN 6245 Organizational Behavior and Development (3 credit hours) Fall
*ACG 6425 Managerial Accounting Analysis (3 credit hours)* Spring

*ECO 6115 Economic Analysis of the Firm (3 credit hours) Spring

*IVIAR 6466 Strategic Supply Chain Management (3 credit hours) Spring

*These courses do not qualify as approved CPA courses. Undergraduate Accounting and Tax students
may substitute these courses for approved CPA courses. For CPA information, go to
www.bus.ucf.edu/academics/accounting/.

MBA Professional Core II: Decision Applications—12 Credit Hours

Core | is a prerequisite for Core 1l courses.

*MAR 6816 Strategic Marketing Management (3 credit hours) Fall
*FIN 6406 Strategic Financial Management (3 credit hours) Fall
*GEB 6365 International Business Analysis (3 credit hours) Spring

*MAN 6721 Applied Strategy and Business Policy (grade of B- or better is required in this course) (3
credit hours) Spring

MBA Electives—9 Credit Hours

Lockstep Evening MBA and One-Year Full-Time MBA students may take electives in any term, including
summer. Unrestricted business electives may include any 5000- and 6000-level business courses,
excluding all 6000-level MBA foundation courses. Restricted electives include a maximum of two courses
or 6 credit hours taken outside the College of Business Administration with permission from the
Graduate Business Programs Office prior to taking the course.

Internships of up to a maximum of 6 credit hours may be used as elective credit, if approved by the
Graduate Business Programs Office. All internships must be preapproved by the academic business
department Internship Coordinator and the Graduate Business Programs Office. Study Abroad
opportunities may also be used as elective credit, vary by year and are subject to prior approval.



Certain MBA business elective courses may also count toward Business certificate credit, if the student
has been admitted to an appropriate certificate program.

Application Requirements

For information on general UCF graduate admissions requirements that apply to all prospective
students, please visit the Admissions section of the Graduate Catalog. Applicants must apply onliine. All
requested materials must be submitted by the established deadline.

FINANCIALS

Graduate students may receive financial assistance through fellowships, assistantships, tuition support,
or loans. For more information, see Funding for Graduate School, which describes the types of financial
assistance available at UCF and provides general guidance in planning your graduate finances. The
Financial Information section of the Graduate Catalog is another key resource.

Fellowships

Fellowships are awarded based on academic merit to highly qualified students. They are paid to
students through the Office of Student Financial Assistance, based on instructions provided by the
College of Graduate Studies. Fellowships are given to support a student’s graduate study and do not
have a work obligation. For more information, see Fellowships, which includes descriptions of UCF
fellowships and what you should do to be considered for a fellowship.



1 Year, Full-Time Program

TRACK DESCRIPTION

Please note: This program will be undergoing some changes starting with the Fall 2013 semester. These
changes will be reflected in the new 2013-14 graduate catalog scheduled to be released in May 2013.

The One-Year Full-Time MBA begins in the Fall term only. All foundation core courses must be
completed prior to beginning the One-Year Full-Time MBA.

Please note: This program will be undergoing some changes starting with the Fall 2013 semester. These
changes will be reflected in the new 2013-14 graduate catalog scheduled to be released in May 2013.

The One-Year Full-Time MBA begins in the Fall term only. All foundation core courses must be
completed prior to beginning the One-Year Full-Time MBA.

Taught in a cohort group format, this one-year MBA program focuses on non-business majors who wish
to obtain an MBA and gain professional work experience at the same time. Internships are available as
electives.

CURRICULUM
Total Credit Hours Required:

39 Credit Hours Minimum beyond the Bachelor's Degree

The One-Year, Full-Time MBA required classes are offered only during the daytime, and students

complete the program as a group. Qualified students with a non-business undergraduate degree are
accepted in order of application date up to the program limit. Minimum admission requirements for this
program include a competitive GMAT score taken within the last five years and a competitive GPA in the
student's undergraduate program.



Program highlights include:

*Open to non-business undergraduate business majors only

Full-time, 12-month program

*Cohort group

*No work experience requirement
eInternship opportunities for experience

eCertificate and Study Abroad options

*Choice of career path elective options

Suggested One Year Schedule to Degree—39 Credit Hours

The schedule below contains both 30 credit hours of professional core courses and 9 credit hours of
electives. The professional core consists of advanced course work that substantially extends and applies
knowledge developed in the foundation core, using both decision-making tools courses and decision-
applications courses. The electives may include Internship and/or course options.

Fall—15 Credit Hours



*MAR 6466 Strategic Supply Chain Management (3 credit hours)
*ECO 6416 Applied Business Research Tools (3 credit hours)
*ECO 6115 Economic Analysis of the Firm (3 credit hours)

*ACG 6425 Managerial Accounting Analysis* (3 credit hours)

*Elective or Internship Course GEB 6946 (3 credit hours)

Spring—15 Credit Hours

*MAN 6245 Organizational Behavior and Development (3 credit hours)
*MAR 6816 Strategic Marketing Management (3 credit hours)

*FIN 6406 Strategic Financial Management (3 credit hours)

*BUL 6444 Law & Ethics* (3 credit hours)

eElective and/or Internship Course GEB 6946 (3 credit hours)

Summer—9 Credit Hours

*GEB 6365 International Business Analysis (3 credit hours)

*MAN 6721 Applied Strategy and Business Policy (grade of B- or better is required in this course) (3
credit hours)

Elective and/or Internship Course GEB 6946 {3 credit hours)

*These courses do not qualify as approved CPA courses. Undergraduate Accounting students may
substitute courses that are approved CPA courses in their place. For CPA information, go to
web.bus.ucf.edu/accounting.

Electives



Unrestricted business electives include any 5000- and 6000-level business courses, excluding all 6000-
level MBA foundation courses. Restricted electives include a maximum of two courses or 6 credit hours
taken outside the College of Business Administration with prior approval from the Graduate Business
Programs Office. Internships up to a maximum of 6 credit hours may also be used as elective credits.
Certain business electives can count toward certificate credit if the student is enrolled in an appropriate
certificate program. Study Abroad credit may count toward elective credit and vary year to year.

Internship

Begin your internship search immediately following your admission by submitting your resume to the
Career Connections Office. Contact Eirini Chaddon, Assistant Director at (407) 823-JOBS or
echaddon@bus.ucf.edu. To receive 3 credit hours of internship credit (GEB 6946), you must have your
internship approved by the Career Connections Office and submit academic paperwork while
completing the required 288 work hours per 3-hour credit. For term approval deadlines, please contact
the Career Connections Office.

Job Placement

Full-time job placement is managed out of the Career Connections Office. Contact Eirini Chaddon at
(407) 823-2322 or echaddon@bus.ucf.edu for more information.

Four Semester Option—9 Credit Hours

Follow the current One Year MBA course schedule for fall, spring and summer and use the following fall
term to complete your internship or electives. If you choose this option, you will be able to walk with
the One Year MBA students at the summer graduation ceremony, and then receive your diploma after
you complete the fall semester.

Application Requirements

For information on general UCF graduate admissions requirements that apply to all brospective
students, please visit the Admissions section of the Graduate Catalog. Applicants must apply online. All
requested materials must be submitted by the established deadline.

In addition to the general UCF graduate application requirements, applicants to this program must
provide:



One official transcript (in a sealed envelope) from each college/university attended.
«Official, competitive GMAT score taken within the last five years.

eThree letters of recommendation or e-mail addresses of recommenders.

oEssay (for details, see http://web.bus.ucf.edu/students/graduate/?page=302).
*Résumé.

A computer-based score of 233 (or 91 internet-based score) on the Test of English as a Foreign
language (TOEFL) if an applicant is from a country where English is not the official language, or if an
applicant"s degree is not from an accredited U.S. institution, or if an applicant did not earn a degree in a
country where English is the only official language or a university where English is the only official
language of instruction. Although we prefer the TOEFL, we will accept IELTS scores of 7.0.

o Applicants applying to this program who have attended a college/university outside the United States
must provide a course-by-course credential evaluation with GPA calculation. Credential evaluations are
accepted from World Education Services (WES) or Josef Silny and Associates, Inc. only.

Application Deadlines

1 Year, Full-Time Program Fall Priority Fall Spring Summer

Domestic Applicants Jan 15 Mar 15 -

international Applicants Jan 15 Jan 15 -

international Transfer Applicants Jan 15 Mar 1 -



FINANCIALS

Graduate students may receive financial assistance through fellowships, assistantships, tuition support,
or loans. For more information, see Funding for Graduate School, which describes the types of financial
assistance available at UCF and provides general guidance in planning your graduate finances. The
Financial Information section of the Graduate Catalog is another key resource.

Fellowships

Fellowships are awarded based on academic merit to highly qualified students. They are paid to
students through the Office of Student Financial Assistance, based on instructions provided by the
College of Graduate Studies. Fellowships are given to support a student’s graduate study and do not
have a work obligation. For more information, see Fellowships, which includes descriptions of UCF
fellowships and what you should do to be considered for a fellowship.



Lockstep Evening

TRACK DESCRIPTION

Please note:This program will be undergoing some changes starting with the Fall 2013 semester. These
changes will be reflected in the new 2013-14 graduate catalog scheduled to be released in May 2013.

The Lockstep Evening MBA begins in the fall term only. All MBA foundation core courses must be
completed prior to beginning the Lockstep Evening MBA in the fall term.

Please note:This program will be undergoing some changes starting with the Fall 2013 semester. These
changes will be reflected in the new 2013-14 graduate catalog scheduled to be released in May 2013.

The Lockstep Evening MBA begins in the fall term only. All MBA foundation core courses must be
completed prior to beginning the Lockstep Evening MBA in the fall term.

The MBA program allows students to apply advanced theoretical concepts and knowledge from all
functional areas of business through an analytical, decision-making process that focuses on solving
practical problems. Students in the MBA program also learn to efficiently access, retrieve, and analyze
information through technology. The program promotes the use of networking, leadership, and
interpersonal competencies to develop and sustain effective relationships with peers, and to create an
appreciation for the value of a diverse workforce.

CURRICULUM
Total Credit Hours Required:

39 Credit Hours Minimum beyond the Bachelor's Degree

The Lockstep Evening MBA is targeted toward applicants who wish to obtain a MBA degree while
continuing in their career path; students continuing from a bachelor's degree; or international students.
This program offers evening courses. Students may attend on a part-time or full-time basis. Minimum



admission requirements for this program include a competitive GMAT score taken within the last five
years and a competitive GPA in the student's undergraduate program.

Program highlights include:

*No-work2 year Full time work -experience after completion of the Bachelorette Degreerequirement

*Guaranteed evening course offerings to accommodate working professionals

*Choice of career path elective options

*Certificate, Internship, and Study Abroad options

Required Courses—30 Credit Hours

The MBA professional core consists of advanced course work that substantially extends and applies
knowledge developed in the foundation core with decision-making tools courses and decision-
application courses. In addition to the 30 required credit hours, the MBA program also requires the

student to take three elective courses (9 credit hours). The MBA program does not require a thesis or
comprehensive exam.

MBA Professional Core I: Decision-Making Tools—18 Credit Hours

MBA Foundation Core. sitofor ‘

*BUL 6444 Law and Ethics (3 credit hours)* Fall
*ECO 6416 Applied Business Research Tools (3 credit hours) Fall

*MAN 6245 Organizational Behavior and Development (3 credit hours) Fall



*ACG 6425 Managerial Accounting Analysis (3 credit hours)* Spring
*ECO 6115 Economic Analysis of the Firm (3 credit hours) Spring
*MAR 6466 Strategic Supply Chain Management (3 credit hours) Spring

*These courses do not qualify as approved CPA courses. Undergraduate Accounting students may
substitute courses that are approved CPA courses in their place. For CPA information, go to
web.bus.ucf.edu/accounting/.

MBA Professional Core II: Decision Applications—12 Credit Hours

Core I is a prerequisite for Core 1l courses.

*MAR 6816 Strategic Marketing Management (3 credit hours) Fall
*FIN 6406 Strategic Financial Management (3 credit hours) Fall
*GEB 6365 International Business Analysis (3 credit hours) Spring

*MAN 6721 Applied Strategy and Business Policy (grade of B- or better is required in this course) (3
credit hours) Spring

MBA Electives—9 Credit Hours

Lockstep Evening MBA and One-Year Full-Time MBA students may take electives in any term, including
summer. Unrestricted business electives may include any 5000- and 6000-level business courses,
excluding all 6000-level MBA foundation courses. Restricted electives include a maximum of two courses
or 6 credit hours taken outside the College of Business Administration with permission from the
Graduate Business Programs Office prior to taking the course.

Internships of up to a maximum of 6 credit hours may be used as elective credit, if approved by the
Graduate Business Programs Office. All internships must be preapproved by the academic business
department Internship Coordinator and the Graduate Business Programs Office. Study Abroad
opportunities may also be used as elective credit, vary by year and are subject to prior approval. Certain
MBA business elective courses may also count toward Business certificate credit, if the student has been
admitted to an appropriate certificate program.

Check all elective course prerequisites in the graduate catalog at www.graduate.ucf.edu.



Part-Time Lockstep MBA Schedule
Fall: ECO 6416 and MAN 6245
Spring: ECO 6115 and ACG 6425
Summer: elective

Fall: BUL 6444 and elective
Spring: MAR 6466 and GEB 6365
Fall: MAR 6816 and FIN 6406

Spring: MAN 6721 and elective

Any variance from this course schedule may delay graduation.

Full-Time Lockstep MBA Schedule

Fall: ECO 6416, MAN 6245 and BUL 6444
Spring: ACG 6425, ECO 6115 and MAR 6466
Summer: elective

Fall: MAR 6816, FIN 6406 and elective

Spring: GEB 6365, MAN 6721 and elective

Any variance from this course schedule may delay graduation.

Application Requirements

For information on general UCF graduate admissions requirements that apply to all prospective
students, please visit the Admissions section of the Graduate Catalog. Applicants must apply online. All
requested materials must be submitted by the established deadline.



In addition to the general UCF graduate application requirements, applicants to this program must
provide:

*One official transcript (in a sealed envelope) from each college/university attended.
*Official, competitive GMAT score taken within the last five years.

*Three letters of recommendation or e-mail addresses of recommenders.

sEssay (for details, see http://web.bus.ucf.edu/students/graduate/?page=302).
*Résumé.

*A computer-based score of 233 (or 91 internet-based score) on the Test of English as a Foreign
language (TOEFL) if an applicant is from a country where English is not the official language, or if an
applicant's degree is not from an accredited U.S. institution, or if an applicant did not earn a degreeina
country where English is the only official language or a university where English is the only official
language of instruction. Although we prefer the TOEFL, we will accept IELTS scores of 7.0.

*Applicants applying to this program who have attended a college/university outside the United States
must provide a credential evaluation showing an equivalent bachelor’s degree in the U.S. [f the
applicant wishes to have any equivalent foundation core courses waived, a course-by-course evaluation
must be provided. Credential evaluations are accepted from World Education Services (WES) or Josef
Silny and Associates, Inc. only.

Application Deadlines

Lockstep Evening Fall Priority Fall Spring Summer
Domestic Applicants -

Jul 15 -



International Applicants -

International Transfer Applicants -

FINANCIALS

Graduate students may receive financial assistance through fellowships, assistantships, tuition support,
or loans. For more information, see Funding for Graduate School, which describes the types of financial
assistance available at UCF and provides general guidance in planning your graduate finances. The
Financial Information section of the Graduate Catalog is another key resource.

Fellowships

Fellowships are awarded based on academic merit to highly qualified students. They are paid to
students through the Office of Student Financial Assistance, based on instructions provided by the
College of Graduate Studies. Fellowships are given to support a student’s graduate study and do not
have a work obligation. For more information, see Fellowships, which includes descriptions of UCF
fellowships and what you should do to be considered for a fellowship.
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Sport Business Management MSBM

PROGRAM DESCRIPTION

This program is the only sport business management program emphasizing diversity, moral, ethical, and
social issues in sports, as well as focusing on sports leadership. Students are required to perform 42
hours of service per semester for a Central Florida organization that works with underserved youth.
Students will also spend a minimum of two weeks helping to rebuild homes in post-Katrina New Orleans.
A major emphasis of the DeVos Program is to have our students leave understanding the power of sport
to build communities.

Students in the DeVos Sport Business Management master’s program gain hands-on experience in the
business of sports management, work in teams with fellow students on sports business projects from
conception through implementation, and develop a network in the sports industry.

This program is the only sport business management program emphasizing diversity, moral, ethical, and
social issues in sports, as well as focusing on sports leadership. Students are required to perform 42
hours of service per semester for a Central Florida organization that works with underserved youth.
Students will also spend a minimum of two weeks helping to rebuild homes in post-Katrina New Orleans.
A major emphasis of the DeVos Program is to have our students leave understanding the power of sport
to build communities.

Students in the DeVos Sport Business Management Program gain hands-on experience in the business of
sports management, work in teams with fellow students on sports business projects from conception
through implementation, and develop a network in the sports industry. This program is the only sport
business management program emphasizing diversity, mo'ral, ethical, and social issues in sports, as well
as focusing on sports leadership.

Graduates of the program will understand the relationship between sport and social issues, the business
of sport both nationally and internationally, and how the legal system impacts sports business. They will
understand and embrace the strengths and complexities of a diverse workforce as an actual component
of overall business strategy and will be prepared to lead organizations to be corporate good citizens in
the community. Graduates will also be able to develop and implement integrated business and
marketing plans, optimize the use of the technology, and design and carry out research necessary to
make successful management and business decisions.

Job opportunities for graduates in sport management include areas such as intercollegiate and
professional sport, event and facilities management, corporate and international sport, and marketing.



The DeVos Sport Business Management Program develops professionals who have critical sports
business management knowledge and skills, a commitment for using sport to improve life in society,
well-developed leadership abilities, and uncompromising ethical standards.

Students in the Sport Business Management program have the opportunity to apply to the MBA
program and receive an additional degree and diploma for an MBA.

CURRICULUM

The DeVos Sport Business Management MSBM program requires a minimum of 42 credit hours beyond
the bachelor’s degree. The program includes 18 credit hours of professional courses, 16.5 credit hours of
core courses, 4.5 credit hours of electives, and 3 credit hours of an internship. This is a nonthesis
program in which the internship serves as a capstone experience. Students will complete 42 credit hours
if they hold a bachelor's degree in business or 54 credit hours if they do not have the undergraduate
business courses.Total Credit Hours Required:

42 Credit Hours Minimum beyond the Bachelor's Degree

The two-year full-time curriculum includes the College of Business Administration’s foundation core;
selected required courses from the college’s professional core for solid business skills and knowledge;
and required sport business management courses that will create a unique knowledge base for our
students.
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Required Courses—34.5 Credit Hours
Professional Core—18 Credit Hours

The professional core consists of 18 credit hours of advanced course work-that-substantially-extends-and
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*MAN 6245 Organizational Behavior and Development (3 credit hours)
*IVIAR 6466 Strategic Supply Chain Management (3 credit hours)

*ACG 6425 Managerial Accounting Analysis (3 credit hours)

*FIN 6406 Strategic Financial Management (3 credit hours)

*ECO 6416 Applied Business Research Tools (3 credit hours)

*ECO 6115 Economic Analysis of the Firm (3 credit hours)

Sport Business Management Core—16.5 Credit Hours

The sport business management core consists of 16.5 credit hours of course work in the related areas of
sport.

*SPB 6506 Moral and Ethical Issues in Sport (1.5 credit hours)

*SPB 6606 Diversity and Social Issues in Sport Business Management (1.5 credit hours)
*SPB 6725 Leadership in Sport (1.5 credit hours)

*SPB 6716C Strategic Sport Marketing (3 credit hours)

*SPB 6406 Sport Law (3 credit hours)

*SPB 6806 Business of Sport Media (3 credit hours)

*SPB 6735 The Global Environment of Sport (3 credit hours)

Elective Sport Business Management Courses—4.5 Credit Hours

Students take the following courses.

*SPB 6715C Professional Selling in Sport (1.5 credit hours)
*SPM 6108 Facilities and Event Management (1.5 credit hours)
*SPB 6608 The Sport Industries in the United States: Challenges and Opportunities (1.5 credit hours)

Internship—3 Credit Hours



An internship equivalent to three credit hours with a designated sport organization is required. It would
normally be a full-time, 15-week internship taken after the completion of all academic courses. The
internship is an independent learning activity that takes place in authentic settings (all settings are
professional sports settings, such as the NBA, NFL, etc.) in which students must apply, reflect upon, and
refine knowledge and skills acquired in the program.

MBA Option—6 Credit Hours

Upon successful completion of two additional, adviser-approved, graduate courses (6 credit hours),
students will earn a MBA degree and receive a MBA diploma, in addition to a Master of Sport Business
Management diploma. If accepted into the MBA portion students must complete MAN 6721 Applied
Strategy and Business Policy (3 credit hours) and MAR 6816 Strategic Marketing (3 credit hours).

INDEPENDENT LEARNING

All students are required to participate in an internship in professional sport settings in which students
must apply, reflect upon, and refine knowledge and skills acquired throughout the
curriculum.Application Requirements

For information on general UCF graduate admissions requirements that apply to all prospective
students, please visit the Admissions section of the Graduate Catalog. Applicants must apply oniine. All
requested materials must be submitted by the established deadline.

In addition to the general UCF graduate application requirements, applicants to this program must
provide:

*One official transcript (in a sealed envelope) from each college/university attended.
«Official, competitive GMAT score taken within the last five years.

eThree letters of recommendation.

oEssay (for details, see http://web.bus.ucf.edu/sportbusiness/?page=931)

*Résumé.

#All finalists will be required to have an in-person interview.

A computer-based score of 233 (or 91 internet-based score) on the Test of English as a Foreign
language (TOEFL) if an applicant is from a country where English is not the official language, or if an



applicant's degree is not from an accredited U.S. institution, or if an applicant did not earn a degree ina
country where English is the only official language or a university where English is the only official
language of instruction. Although we prefer the TOEFL, we will accept IELTS scores of 7.0.

*Applicants applying to this program who have attended a college/university outside the United States
must provide a course-by-course credential evaluation with GPA calculation. Credential evaluations are
accepted from World Education Services (WES) or Josef Silny and Associates, Inc. only.

We admit students based on their total package of academic success, professional and community
service experience, commitment to teamwork, and other factors that show the admissions committee if
the applicant is a good fit for the DeVos program.

Application Deadlines

Sport Business Management MSBM Fall Priority Fall Spring Summer

Domestic Applicants Jan 15 Jan 15 -

International Applicants Jan 15 Jan 15 -

International Transfer Applicants Jan 15 Jan 15 -

FINANCIALS

Graduate students may receive financial assistance through fellowships, assistantships, tuition support,
or loans. For more information, see Funding for Graduate School, which describes the types of financial
assistance available at UCF and provides general guidance in planning your graduate finances. The
Financial Information section of the Graduate Catalog is another key resource.



Fellowships

Fellowships are awarded based on academic merit to highly qualified students. They are paid to
students through the Office of Student Financial Assistance, based on instructions provided by the
College of Graduate Studies. Fellowships are given to support a student’s graduate study and do not
have a work obligation. For more information, see Fellowships, which includes descriptions of UCF
fellowships and what you should do to be considered for a fellowship.
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Dr. Abraham Pizam is Dean and Linda Chapin Eminent Scholar Chair in Tourism Management in the
Rosen College of Hospitality Management, at the Universityof Central Florida, Orlando, Florida,
U.S.A.Professor Pizam is widely known in the field of Hospitality and Tourism Management and has
conducted research projects, lectured, and served as a consultant in more than 30 countries. He has
held various academic positions, in the U.S.A, U.K., France, Austria, Australia, New-Zealand,
Singapore, Israel and Switzerland, has authored more than 150 scientific publications and ten books, is
the Editor-in-Chief of the International Journal of Hospitality Management and serves on the editorial
boards of 20 academic journals. Professor Pizam has conducted consulting and research projects for a
variety of international, national and regional tourism organizations.

Dr. Ady Milman is a Professor in the Rosen College of Hospitality Management at the University of
Central Florida. Following his career as a travel agent, he earned a Bachelor's degree in Political
Science at the University of Tel-Aviv, a Master’s degree in Tourism Planning and Development from the
University of Surrey in England, and a Ph.D. in Business Administration from the University of
Massachusetts at Amherst. His background includes extensive research, consulting, publications,
public speaking, and presentations in the fields of marketing, strategic management, hospitality and
tourism. During his tenure at UCF, he has also served as the Director of the Dick Pope Sr. Institute for
Tourism Studies, a research arm of the College.

Dr. Youcheng Wang is a Professor and Associate Dean of Academic Affairs & Research at the Rosen
College of Hospitality Management at University of Central Florida. Dr. Wang’s research interest
focuses on hospitality marketing, destination marketing and management, customer relationship
management, information search behavior, collaborative strategies, and technology management. He is
the author of 3 books and more than 100 scientific publications. He is the co-editor of Journal of
Destination Marketing and Management, and is on the Editorial Board of 9 international academic
journals in the domain of hospitality and tourism marketing and management.

Dr. Tadayuki Hara, an associate professor & senior research fellow at the Dick Pope Sr. Institute for
Tourism Studies, joined the UCF Rosen College of Hospitality Management in 2005 from School of
Hotel Administration at Cornell University. From 2008-2010, he served as interim associate dean, and
in 2010 was named associate dean of finance and administration. Before his career in academia, he
spent 19 years working in global wholesale investment banking and foreign services.

Dr. Robertico Croes currently serves as the Chair of the Tourism, Events & Attractions department as
well as the Associate Director of the Dick Pope Sr. Institute for Tourism Studies at the Rosen College.
His fields of interest include: econometrics applications in hospitality, tourism demand
analysis/forecasting, tourism economic impact, competitive and sustainable tourism in tourism



development analysis, tourism development applied to poverty alleviation and tourism development in
small islands and developing countries.

Dr. Joe Hutchinson is Associate Professor and Chair of the Department of Foodservice and Lodging
Management. Prior to his post with the Rosen College, Dr. Hutchinson was a member of the Rosen
College faculty at the UCF Daytona Campus. Dr. Hutchinson has a number of years of management
consulting experience with large international accounting/consulting firms. He also was involved in the
management of both chain and independently operated casual theme restaurants.

Dr. Fevzi Okumus is the Chair of the Hospitality Services Department at the Rosen College. His
research focuses on strategy implementation, change management, competitive advantage, learning
organizations, knowledge management, crisis management, cross-cultural management, destination
marketing and developing countries. Dr. Okumus has been widely published in leading journals.

Dr. Deborah Breiter is a Professor in the Tourism, Events and Attractions Department with the Rosen
College and holds the endowed position in Convention and Conference Management. Her teaching
focus is conventions and trade shows. She spearheaded the introduction of the first Bachelor of
Science in Event Management in the United States. There are now more than 1,200 students enrolled
in this degree program.

Dr. Alan Fyall is Visiting Professor at the Rosen College of Hospitality Management, University of
Central Florida. Prior to arriving in the USA, Alan was Professor in Tourism and Deputy Dean Research
& Enterprise in the School of Tourism, Bournemouth University in the UK. He has published widely in
his fields of expertise and is the author of over 100 articles, book chapters and conference papers as
well as 14 books including Tourism Principles & Practice, one of the leading international textbooks on
the subject published by Pearson.

Dr. Dana Tesone has been a faculty member of the Rosen College of Hospitality Management at the
University of Central Florida since 2001. Prior to joining Rosen College, Dr. Tesone taught at the
University of Hawaii, Nova Southeastern University, and the Art Institute of Fort Lauderdale. His
research interests include: Human Resource Management; Applied Management; and Asynchronous
Learning Networks (ALN).

Dr. Po-Ju Chen, U.S. Fulbright Scholar, joined the University of Central Florida in 2002. She received
both her Doctorate and Master’s degrees in Leisure Studies and Hotel, Restaurant and Institutional
Management from Pennsylvania State University. Dr. Chen focuses on hospitality and tourism
community outreach, on a national and international scale. She served as the 2010 President of the



Florida/Caribbean Chapter of Council of Hotel, Restaurant and Institutional Educators (FL-Caribbean
CHRIE).

Dr. Jill Fjelstul is an Associate Professor at the UCF Rosen College of Hospitality Management. She
joined the faculty in August, 2005, completing her doctorate in Curriculum and Instruction from the UCF
College of Education in January, 2006. Her research interests are aligned with the RV industry, golf and
club management, and online education.

Dr. Wilfried Iskat joined the Rosen College as an Associate Professor in 2004. He now teaches both
undergraduate and graduate courses in lodging and hotel management. His academic interests focus
on practial applications of research in guest service management. Dr. Iskat hopes his extensive
experience and passion will prepare the next generation of future hospitality leaders.

Dr. David Kwun has been faculty member of the Rosen College of Hospitality Management at the
University of Central Florida since 2006. Prior to Rosen College, Dr. Kwun taught at the University of
Mississippi and lowa State University. His research interests include: Service Quality, Satisfaction,
Customer Value; Hospitality Education; Branding Strategy; Experience, Self Image, Variety-Seeking
Behavior; and Brand Portfolio Management.

Dr. Kevin Murphy has been a faculty member of the Rosen College of Hospitality Management at the
University of Central Florida since 2003. Prior to Rosen College, Dr. Murphy taught at James Madison
University and Virginia Polytechnic Institute and State University. His research interests

include: strategic management and human resources in the restaurant and foodservice industry
including: competitive methods, competitive advantage, co-alignment, resource based view, human
resource high performance work practices; compensation; performance and financial performance
measurements; operational design; leadership; training and development.

Dr. Khaldoon Nusair is an Associate Professor at the Rosen College of Hospitality Management,
University of Central Florida. He earned his Ph.D. in Hospitality Management with Information Systems,
E-commerce, & Research Methodology concentration from The Ohio State University, in Columbus,
OH. He holds two Master of Science degrees both from The State University of New York at Stony
Brook; the first in Technological Systems Management and the second in Management Information
Systems. In addition, he holds the New York State Advanced Certificate in Information Systems. His
Bachelor of Science in Administrative Sciences was from Yarmouk University, Jordan.

Dr. Paul Rompf has been faculty member of the Rosen College of Hospitality Management at the
University of Central Florida since 2002. Prior to Rosen College, Dr. Rompf taught at the University of
South Carolina, University of Southern Mississippi, Australian International Hotel School, and Georgia



Southern University. His research interests include: marketing strategies and tactics; brand
management; consumer behavior and purchase decision strategies; and hospitality operational metrics

Dr. Denver Severt has had 25 years experience in all phases of the restaurant industry from front-line
service positions to general manager positions. Denver'’s research interests involve linking customer
and employee satisfaction programs. Denver’s dissertation work invovled the creation of The
Customer’s Path to Loyalty which Denver has taught to company’s regarding customer satisfaction and
employee satisfaction.

Dr. Duncan Dickson has a long history of expertise in the training and development arena. He holds a
doctorate in Educational Leadership from UCF, a Master’s degree from Cornell University and a
Bachelor of Arts from the University of Maryland. He has been with the Rosen College since 1997,
teaching Human Resource Management, Communications, Theme Park electives, Tourism Geography,
Training & Development, Guest Services Management and Leadership and Strategy (Adjunct Instructor
‘97-2001; Assistant Professor since 2001).

Dr. Amy Gregory has been a faculty member of the Rosen College of Hospitality Management at the
University of Central Florida since 2005. Dr. Gregory has more than 20 years of lodging and

service industry experience in international business development, sales, marketing, and revenue
management. Prior to Rosen College, Dr. Gregory taught at Florida Metropolitan University and Mercer
University. Her research interests include: Timeshare/VVacation Ownership; Revenue Management; and
Conjoint Analysis.

Dr. Juhee Kang joined the Rosen College of Hospitality Management at UCF in 2012. She earned her
Doctorate in Hospitality Management from lowa State University. She is a Certified Hospitality Educator
(CHE) according to standards achieved through the Educational Institute of the American Hotel &
Lodging Association Educational Institute. Dr.Kang teaches Hospitality and Tourism Marketing at the
Rosen College. Her research interests have focused on social media marketing, consumer behavior,
brand image, and brand experience. She has research publications in the International Journal of
Hospitality Management, Journal of Hospitality & Tourism Research, Journal of Food Service, and
Journal of Convention & Event Tourism.

Dr. Ji-Eun Lee joined the Rosen College of Hospitality Management in August 2010. Prior to joining
the University of Central Florida, she taught HTM 241 Managerial Accounting and Financial
Management in the Service Industries at Purdue University. She received her Ph.D. and M.S. in the
Department of Hospitality and Tourism Management at Purdue University, as well as a Master of



Financial Management in the School of Finance and Applied Statistics at the Australian National
University.

Dr. Ahmet Ozturk joined the Rosen College of Hospitality Management as an Assistant Professor in
August 2011. He holds a Ph.D. in Hospitality Administration with Hospitality Information Systems
concentration from Oklahoma State University, Stillwater Oklahoma. Dr. Ozturk earned his Masters of
Science degree in Tourism and Hotel Management from Mersin University, Turkey, and Bachelor of
Science in Tourism and Hotel Management from Anadolu University, Turkey. His teaching areas
include; hospitality information systems, lodging operations, guest services management and
destination management and marketing. His research focuses on information technology adoption, e-
commerce, m-commerce and destination marketing.

Dr. Hee Jung Ro joined the UCF Rosen College as an Assistant Professor in 2007. She earned her
Doctorate in Hospitality Management from the Pennsylvania State University. Her research interests
include service encounters in the services marketing and management context, with a focus on
customer complaining behavior, service recovery, consumer emotions and gay and lesbian customers’
service evaluations. Her work has been published in the International Journal of Hospitality
Management, Journal of Hospitality & Tourism Research, and Journal of Business Research.

Dr. Dipendra Singh serves as an assistant professor at the Rosen College of Hospitality Management
at the University of Central Florida. Prior to joining Rosen College, Dr. Singh taught at the University of
Nevada, Las Vegas. His research interests are in the areas of corporate financial management, capital
structure, financial performance measures, revenue management, and Information technology. He has
presented the findings of the studies at several conferences and has also published peer reviewed
articles in the same areas.

Dr. Edwin Torres pursued his Master’s degree in Hospitality Management from Purdue University’s
leading program. At Purdue, he had his first opportunity to teach and interact with students, which he
very much enjoyed. During this time, he also pursued an internship with Marriott International, more
specifically at the Overland Park Marriott. He also became interested in the topic of ‘Customer Delight’,
which is creating experiences that go beyond satisfaction and engage guest’s positive emotions while
creating a memorable experience. After reading over 100 letters from hotel guests, Dr. Torres
identified the most common themes in the delight experience and published his thesis.

Dr. Mathilda Van Niekerk grew up in the North West Province of South Africa, where she completed
her high school career at Stilfontein High School in 1990. She then studied at the former Potchefstroom
University (now the North-West University) in Potchefstroom, South Africa, where she obtained a BA
degree in 1994 and an honours BA degree in Tourism and Recreation Management in 1996. A



master’s degree in Tourism followed in 1998, as well as a PhD in Tourism Management in 2004. Dr.
Van Niekerk is the author or co-author of more than 61 scientific publications, textbooks and industry
reports. She serves on editorial boards of several academic journals. She has taught 21 postgraduate
and undergraduate courses in tourism development and management, destination and event marketing
and event management.

Dr. James P. Hogg has been faculty member of the Rosen College of Hospitality Management since
2007. He has a PhD in Education in the field of Instructional Technology from The University of Central
Florida. He has a Master's degree in Hotel, Restaurant and Tourism Administration and a Bachelors of
Science degree in Hospitality Management both from The University of South Carolina. Dr. Hogg is a
member of numerous professional organizations, serves on industry advisory boards, speaks nationally
and internationally, and is a platinum speaker with Meeting Professionals International.



Graduate Course Agenda - Revised
September 30, 2013

1. Course Additions

College of Business Administration Course Additions

QMB 7XXX BA-Unknown 3(3,0) Survey
and Other Qualitative Data Analysis: PR: Admission to business doctoral program. This course
provides doctoral students with a foundation in survey development and the analysis of survey
and other qualitative data applicable to business research. Odd Summer.

Abbrev: (30 of 30 chars) Survey & Other Qual Data Analy

Discussion with others: Course is being proposed as other options sought on campus have
continually shrunk amidst budget cuts, and the Business PhD program has been unable to find
appropriate level coursework in the area offered in any other college that would adequately
prepare our students.

Rationale: Course provides key research skills required for business doctoral students doing
survey-based research to examine psychological and sociological research issues in business.
Course will be critical to students in multiple business doctoral program concentrations who plan
to use survey methods for their dissertation research.

Majors taking course: PhD in Business: Accounting, Management and Marketing concentrations

College of Engineering and Computer Science Course Additions

ECS-Department of Electrical Engineering
EEL 5XXX and Computer Science 3(3,0)
Biomedical Effects and Applications of Electromagnetic Energy: PR: EEL 3470 or C.I. RF
and microwave energy and their interaction with biological materials. Specific biomedical effects
such as absorption, thermal therapy, hyperthermia, etc will be discussed. Even Spring.
Abbrev: (34 of 30 chars) Biomed Effects/Appins of EM Energy
Majors taking course: none

EEE 6XXX ECS-Unknown 3(3,0)
Advanced Radar Systems: PR: EEE 5557. Advanced radar concepts: electromagnetic
propagation and target scattering & fading; radar signal processing - target parameter estimation
& information extraction, and radar system design. Odd Fall.

Abbrev: (22 of 30 chars) Advanced Radar Systems

Rationale: This course prepares the student for a professional career in radar systems, which is a
major focus area in the Aerospace Industry. Further, there is a need for more 6 XXX electives in
the EE program.

CAP 6XXX ECS-Unknown 3(3,0)



Electronic Discovery for Digital Forensics Professionals: PR: CGS 5131 or C.I. This course
will introduce experienced digital forensics students to legal and practical issues regarding
electronic discovery, including legal requirements, technical solutions and practical aspects. Fall.
Abbrev: (28 of 30 chars) Elec Disc for Dig Foren Prof

Discussion with others: Three departments have been contacted in March 2013 requesting
comments on potential conflicts. Responses indicating no concerns from two department chairs
(Chemistry and Criminal Justice), and from COHPA\'s Associate Dean on behalf of Legal
Studies, are attached.

Rationale: Electronic discovery is a multi-billion industry based upon the legal requirement that
litigants produce electronically stored information relevant to litigation and/or disputes. Especially
in light of our society\'s sea change towards using cell-phones and other portable electronic
devices, the technical abilities needed of professionals working in that industry will only increase.
Our digital forensics students must be well-versed in this industry because it is an area in which
our graduates might directly be employed upon graduation. Unfortunately, the present curriculum
has scant coverage of this important topic.

Rosen College of Hospitality Management Course Additions

HFT 6XXX RCHM-Department of Hospitality Services 3(3,0) Data
Analysis in Hospitality and Tourism Research: PR: STA 2023. Examination of quantitative
methods applied in hospitality and tourism research, including identification of data analysis
strategies and interpretation of finds. Emphasis on univariate data analyses. Spring, Fall. Abbrev:
(21 of 30 chars) Data Analysis in Hosp

Discussion with others: Proposed to take effect in the fall 2014, HFT 6 XXX Hosp/Tourism Data
Analysis will focus on applied statistical analyses utilized by practitioners and researchers within
the hospitality and tourism field and will be a required core for all master's students. An existing
course, HFT 6586 Research Methods, is being moved to the elective status for non-thesis track
students, but will be a required course for thesis track students.

Several other programs at UCF offer a similar level of quantitative data analysis courses with
their respective disciplines. Prerequisites, space availability, class location, and/or contextual
emphasis are barriers to their use by Rosen College graduate students.

Majors taking course: Master's in Hosp & Tourism Management; Ph.D. in Hosp Management

2. Special Topics Additions

College of Optics and Photonics Special Topics Additions

OSE 6938 OPT-Department of Optics 3(3,0)
Terahertz Technologies and Applications: PR: GS. Fundamental principles of THz-wave
(101-1013 Hz) generation and detection methods and the numerous and ever growing THz
applications. Occasional.

Abbrev: (27 of 30 chars) ST: Terahertz Tech and Appl




Discussion with others: Requests have been sent to both Talat Rahman and Kalpathy Sundaram
three times requesting comments regarding overlap.A No responses to any inquiries.

Rosen College of Hospitality Management Special Topics Additions

HFT 6938 RCHM-Department of Hospitality Services 3(3,0)

ST: Data Analysis: PR: STA 2023. Examination of quantitative methods applied in hospitality
and tourism research, including identification of data analysis strategies and interpretation of
findings. Emphasis on univariate data analyses. Occasional.

Abbrev: (21 of 30 chars) Data Analysis in Hosp

Discussion with others: Proposed to take effect in the fall 2014, HFT 6586 Research Methods is
being moved to the elective status for non-thesis track students, but will be a required course for
thesis track students. A new course, HFTABA 6XXX Data Analysis in Hospitality and Tourism
will become a required applied statistical analyses course for all Hosp/Tour Master's students.
The Rosen College requests approval to offer the course as a HFT 6938 Special Topic: Data
Analysis in the summer 2014.

Several other programs at UCF offer a similar level of quantitative data analysis courses within
their respective disciplines.. Prerequisites, space availability, class location, and/or contextual
emphasis are barriers to their use by Rosen College graduate students.

3. Course Revisions

College of Engineering and Computer Science Course Revisions

EEE 5390 Full-Custom VLSI Design 339

EEE 5390C 3(2,3)

PR: EEE 3342C, EEE 3307C.

CMOS\AS! Provide bacquound in mteqrated dewces cwcwts and dIQIta| subsvstems needed
for design meth
and implementation of S|I|con qum chips.
Term Offered: Spring

There are no programs that list EEE 5390.

Rosen College of Hospitality Management Course Revisions

| hods ol |
HFT 6586 Tourism 3(3,0)

Research Methods in Hospitality and
Tourism Research
PR: PR: Graduate Student Status- Status, STA 2023.




A survey of primary research methods used by decision makers in the various sectors of the
hospitality and tourism industry. Formulation of research problems, statement of hypotheses,
variables and level of measurements, research designs, data collection techniques, sampling,
data processing, and information analysis.

Abbrev (29 of 30): Research-MethodsinHosp-Research Methods in Hosp/Tour
Discussion with others: n/a

Majors taking course: Master's in Hospitality Management: Thesis Track

There are no programs that list HFT 6586.

4. Course Deletions

College of Sciences Course Deletions

ANG 5307 COS-Department of Anthropology 3(3,0)
Peoples and Cultures of Latin America PR: PR: Admission to Anthropology MA, Maya Studies
GC, or C.I. Latin American culture focusing on indigenous history, colonialism, traditional
peoples, social change, and modernization.

Discussion with others: Course not used by any other departments.

There are no programs that list ANG 5307.

ANG 5341 COS-Department of Anthropology 3(3,0)
Caribbean Cultures PR: PR: Admission to Anthropology MA, Maya Studies GC, or C.I.
Historical and contemporary overview of the societies and cultures of the Caribbean region,
including effects of colonization by the Dutch, Spanish, British, and French.

Discussion with others: n/a

There are no programs that list ANG 5341.

ANG 5622 COS-Department of Anthropology 3(3,0)
Language, Culture and Pedagogy PR: PR: Admission to Anthropology MA, Maya Studies GC,
or C.I. Linguistic and cultural issues in the learning needs of students from culturally diverse
populations.

Discussion with others: n/a

There are 2 programs that list ANG 5622: Anthropology (B.A.),Anthropology - Minor

CLP 6445C COS-Department of Psychology 3(2,2)
Individual Psychological Assessment Il PR: PR: Graduate admission and C.I. Theories of
personality and techniques of personality assessment with primary emphasis on interviewing
skills, objective and projective techniques, and report writing.

Discussion with others: n/a

There are no programs that list CLP 6445C.

EXP 5445 COS-Department of Psychology 3(3,0)



Psychology of Learning and Motivation PR: PR: DEP 5057, and graduate status or senior
standing or C.l. Examination of theories and research concerning the acquisition and retention of
behavior, as well as motivational factors which influence learning and behavior.

Discussion with others: n/a

There are no programs that list EXP 5445.

5. Course Continuations
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